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COMMUNITY DEMOGRAPHICS

Sojourners readers seek new ways to grow personally, professionally, and
in relationship with their families and faith communities. They seek out
meaningful books, educational opportunities, and socially responsible ways
to spend. They support charitable causes and care for the environment.
They are interested in cultivating spiritual and social awareness, and they are
acting to create a more just world.

READER DEMOGRAPHICS*
AGE

GENDER

Print Magazine Readers
18-24

1%

25-34

3%

35-44

4%

26%

55-64

58%

65+

Social Media Followers

Female

1%

25-34

7%

35-44

8%

EDUCATION

11%

45-54

27%

55-64

44%

65+

Email List Subscribers
18-24
25-34
35-44

33%
65%
Male

8%

45-54

18-24

*Unless otherwise noted,
all statistics from Sojourners
Reader Survey 2018.

hold a bachelor’s degree or higher

3%
12%
14%

45-54

18%

55-64
65+

sojo.net/advertise

30%
22%

89%
44%
have a graduate degree
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Sojourners
readers are
influencers
in their
communities.

Teachers, Pastors,
Denominational
Leaders, University
and Seminary
Professors,
Students,
Musicians, Social
Workers, Grassroots
Activists, Health
Care Professionals,
Theologians,
Retirees, Business
Leaders, Dedicated
Church Members,
Volunteers,
Employees of Major
Nonprofit
Organizations
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FA I T H P E R S P EC T I V E S

Our constituents reflect a broad range of Christian traditions, along with the
valued perspectives of interfaith and secular voices. We stand together to
envision a future in which people of faith act in passionate pursuit of racial
and social justice, life and peace, and environmental stewardship.

FAITH DEMOGRAPHICS

13%
12%
11%
10%
9%
9%
8%

6%
5%
4%
3%

Roman Catholic

United Church of Christ (UCC)

United Methodist

Baptist

Episcopalian

Mennonite

Presbyterian

Anglican

Nondenominational Christian

Other Christian Tradition

Various categories at 2%:
Disciples of Christ
Spiritual but not religious
Other religion
Various categories at 1%:
Quaker
Unitarian Universalist
Church of Christ
African Methodist Episcopalian (A.M.E.)
Pentecostal
None (does not identify with any religious tradition)

Lutheran

sojo.net/advertise

15% of our
readers are
clergy, on a
church staff,
or in a religious
order.

“I’ve been a
supporter of
Sojourners since
1979. It was one
of the signs in
my life that
nudged me to
attend seminary
and stayed with
me through my
years of
ministry.”
— Rev. Pamela J. Tinnin
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P R I N T A DV E RT I S I N G : I S S U E S A N D C LO S I N G DAT E S

Planning your advertising based on Sojourners’ special features, in addition to
your own marketing goals,will generate optimal engagement with our audience
and a greater return on your investment.

DATES
Issue

Reservation Date

Materials Deadline

Mail Date

Special Promotion

July

Apr. 10

Apr. 17

June 6

Summit Sponsorship

August

May 24

May 31

July 5

Readership Study

Sept-Oct

June 21

June 28

Aug. 1

November

Aug. 16

Aug. 23

Sep. 26

December

Sep. 20

Sep. 27

Oct. 31

January 2020

Oct. 18

Oct. 25

Dec. 3

February 2020

Nov. 16

Nov. 26

Jan. 3

March 2020

Dec. 20

Dec. 27

Jan. 30

April 2020

Jan. 17

Jan. 24

Feb. 27

Ad Section: Travel Guide

May 2020

Feb. 14

Feb. 21

Mar. 26

Ad Section: Great Reads

June 2020

Mar. 20

Mar. 27

Apr. 30

11 issues per year
91% subscription
7% free distribution
2% newsstand
72% subscription
renewal rate
Subscribers Include:
585 libraries
91 seminaries
265 universities (other
than seminaries)
1,632 churches

sojo.net/advertise

62,000
31,000
Print Readership

Ad Section: Great Reads
Ad Section: Just Giving Guide		

Ad Section: Service Showcase

Ask us about
current
opportunities!

Our magazine
is frequently
distributed
to thousands
of attendees
of national
Christian
conferences.

Print Circulation
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PRINT ADVERTISING: SPECIAL ADVERTISING OPPORTUNITIES

Great Reads
Book Guide

The “Great Reads” special book section is a cost-effective option to build awareness about new
titles. We do all of the layout and production on these 1/8 page ads—all you need to do is provide
the book description and print-quality cover art. Other size ads are available.

November 2019
May 2020

Prices begin at $350

Travel
Guide

April 2020

Feature your upcoming events, conferences, retreats, or travel opportunities with a 1/6 or 1/3 page
ad in this section. Your ad includes a complimentary four-week listing in our online classifieds
“events” section.
Prices begin at $350

Just Giving
Guide

December 2019

Each year the “Just Giving Guide” provides our readers a way to choose gifts for their loved ones
with justice in mind. This section is perfect for: faith-inspired gifts, fair trade foods, eco-friendly
products, handmade jewelry and artistic items, and unusual gifts from diverse cultures. A digital
version is available online and is included with your ad package.
Prices begin at $350

Service
Showcase

February 2020

Advertise your service opportunities such as mission trips, short term volunteer service, internship
programs, or other social justice-related programs in this annual special section.
Prices begin at $350

Inserts and
Bundling

You can reach our audience directly by including your own printed material, bundled or inserted
into Sojourners magazine. Small items such as postcards can be inserted into the pages of the
magazine and grab readers’ attention. Larger pieces, such as catalogs, can be bundled with the
magazine. The maximum size for items to be bundled is 8” x 10.5”— folded or flat.
Bundle collateral is $6,500.
Bind-in card insert is $3,500.

Great Reads Book Guide

Just Giving Guide

Travel Guide

Service Showcase
SPECIAL ADVERTISING SECTION

SERVICE SHOWCASE • PUT YOUR FAITH INTO ACTION • sojo.net/ServiceShowcase

SERVICE SHOWCASE
Put your faith into action.
“Christ has no body now on earth but yours; no hands
but yours; no feet but yours. ... Yours are the hands with
which he is to bless his people.” — St. Teresa of Avila
Welcome to the Service Showcase, a curated list of
short- and long-term opportunities to put your faith
into action. Visit sojo.net/ServiceShowcase.

Bilingual Education for
Central America (BECA)
Becaschools.org
BECA’s mission is to
provide quality bilingual
education to the educationally disenfranchised
while fostering meaningful cultural exchange. Our model is built on partnership
between Hondurans committed to quality, progressive education and international volunteers interested in a truly
meaningful cultural collaboration.

Christ House Volunteer
Corps
Christhouse.org/volunteer/
ylv-application
Catholic Volunteer Network
Full-Time, Faith-Based Service Opportunities
Catholicvolunteernetwork.org
Catholic Volunteer Network is your connection to more than
180 full-time service programs including: post-graduate service programs, summer volunteer experiences, lay mission
opportunities, family service programs, and opportunities for
retirees. Visit our website to find a program that works for you!
Christian Appalachian Project
Christianapp.org
Build hope and transform lives
through service in Appalachia!
Volunteers serve people in need
through educational programming, home repair projects, elderly
services, and much more. Serve for a week, a month, or a year.

Volunteer Corps offers
both medical and nonmedical roles for individuals seeking
the opportunity to serve folks who are homeless with acute
medical illness in Washington, D.C. Our Year Long Volunteers
(YLVs) live in intentional community for their service year,
which runs June to June.
Dominican Volunteers USA
Dvusa.org
Dominican Volunteers respond to
the needs of our sisters and brothers,
especially those who are economically poor and marginalized. Our
program remains committed to the
four pillars of Dominican spirituality:
prayer, study, community, and ministry.
Jesuit Volunteer Corps
Jesuitvolunteers.org

Good Shepherd Volunteers
GSVolunteers.org
Put your desire for social change into
action through a year of service with
vulnerable women, adolescents, and
children. Inspire a lifetime of engaged
compassion, grow as a person, and connect to the Good
Shepherd community.
Johnson Service Corps
Johnsonservicecorps.org
Johnson Service Corps is an ecumenical community of young adults
dedicated to social justice in Chapel
Hill and Durham, N.C. JSC offers a
year of engagement and training, intentional community living, and spiritual formation.

sojo.net/advertise
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JVC offers full-time service opportunities in 47
communities across six
countries. Explore the values of Ignatian spirituality, simple
living, intentional community, and social justice as you work
for justice within poor and marginalized communities.

SERVICE SHOWCASE • PUT YOUR FAITH INTO ACTION • sojo.net/ServiceShowcase
Loretto Volunteer Program
Lorettovolunteers.org

LeaderworX
Center for FaithJustice
Leaderworx.org
LeaderworX is a summer program for young adults focused
on service, social justice, faith, leadership, and intentional
community, while actively ministering to youth, promoting
peace and justice, and discerning a vocation. Join us!

Imagine a world where all gifts are
welcome! At L’Arche, people with
and without intellectual disabilities
live, work, pray, and play together.
We have 17 intentional communities across the U.S. with summer and full-time opportunities.

PULSE Fellow 2019-2020
Pulsepittsburgh.org/serve-with-us
PULSE Fellows SERVE with a
Pittsburgh nonprofit, LIVE in
community, and GROW as
leaders. During this year of service (August to August), PULSE Fellow benefits include
housing, monthly stipends, loan deferment eligibility.
Applications due March 3.

Maryknoll Lay Missioners
Mklm.org
Maryknoll Lay Missioners live and work in communities
struggling with poverty in Africa, Asia, and the Americas,
building the capacity of local partners to respond to basic
needs and helping to create a more just and compassionate
world. Email join@mklm.org if you are interested!
Project Transformation
Summer Internship
Projecttransformation.org/news/
apply-serve-be-transformed
Project Transformation is hiring college-age young adults to serve and lead summer
programs for children, exploring faith in action, living in
intentional Christian community, and ultimately witnessing
impact through building mutual relationships. Apply now
to participate in this life-changing experience!

Service Never Sleeps
Serviceneversleeps.org
Service Never Sleeps empowers
individuals and communities to catalyze social justice through service
and Allyship. They host a yearlong
Fellowship that places millennial
professionals with local nonprofits to complete skills-based
service on a part-time basis.
XPLOR
National Benevolent Association
Nbacares.org/xplor

L’Arche USA
Larcheusa.org/assistant

Loretto Volunteers serve full-time
at social justice organizations while
living in intentional community
with other volunteers for one year.
Placements are available in Denver,
El Paso, St. Louis, New York, and Washington, D.C.

Young adults ages 21-30: Dedicate 10
months connecting the life of faith to
the work of justice. Live, serve, and
lead in community; say yes to God’s
dreams for your life. Limited placements remaining for
2019-20!

Rostro de Cristo
Long-term and short-term opportunities
Rostrodecristo.org
Rostro de Cristo invites young adults to live and serve
within marginalized communities on the outskirts of
Guayaquil, Ecuador, for one year to experience the spirit of
the Gospels; to find and be the face of Christ in their daily
encounters. Email faceofchrist@rostrodecristo.org if you
are interested!

Summer Communities of
Service
United Church of Christ
Ucc.org/volunteer_scos
Serve local communities
throughout the U.S. in long-term
disaster recovery, food justice
through community gardening,
and economic equity through children’s enrichment. Serve
at the intersection of faith communities and social justice.
Reflect on action and be part of intentional community.
Young Adult Service
Communities
United Church of Christ
Ucc.org/volunteer_yasc
Become a faith-based justice
leader. Join local communities
acting for affordable housing,
environmental sustainability,
immigration reform, public health, and racial justice. Serve
at the intersection of faith communities and social justice.
Reflect on action and be part of intentional community.
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P R I N T A DV E RT I S I N G R AT E S

Expand awareness of your product or service by advertising in Sojourners
magazine. You’ll automatically get a frequency discount when booking ads in
multiple issues under the same contract.

COST PER ISSUE
Frequency

All ads are four-color.

1 Issue

			

3 Issues

6 Issues

(10% Discount)

(15% Discount)

2-Page Spreads

$4,200

$3,780

$3,570

Cover

$2,500

$2,250

$2,125

Full Page

$2,100

$1,890

$1,785

1/2 Page

$1,500

$1,350

$1,275

1/3 Page

$1,100

$990

$935

1/4 Page

$850

$765

$722

1/6 Page

$650

$585

$553

1/8 Page*

$350

$315

$298

* Note: special sections only

Custom
Packages

Call us at
202-745-4626
for a customized
package that meets
your budget and
marketing needs.

sojo.net/advertise
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D I G I TA L A DV E RT I S I N G : W E B S I T E

Sojo.net is a leading source for Christians eager to explore the intersections
of faith, justice, politics, and culture. With daily updates on social justice
issues, news, and commentary, Sojourners’ website is a nationally recognized
online destination.
On sojo.net, you will see:
• Mobile-first website design

Mobile

Desktop

• Print magazine content available to digital
subscribers
• Unique video content
• Original reporting
• A faith-based perspective on national news
• Book and film reviews

MOBILE
300X250

PREMIUM
SLOT 1

Options for advertising on sojo.net include:
• Premium banner ads
• Cost-effective sitewide banners
• Sponsored articles and other content
• Geotargeting by state, region, or country
available
RUN OF
SITE
SLOT 2

MOBILE
ADHESION
BANNER

RUN OF
SITE
SLOT 3

5.6 million
pageviews per
year!

sojo.net/advertise
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D I G I TA L A DV E RT I S I N G : E M A I L N E WS L E T T E R S

Email marketing continues to be a reliable channel to deliver a message,
whether for lead generation, branding, or direct sales. Sojourners thoughtfully
emails our subscribers in ways that are relevant and valued by our audience.

SojoMail

198,000 subscribers.
Weekly commentary from Jim
Wallis and other leaders.

Verse & Voice

37,000 subscribers.
Daily (M-F) meditative email with
Bible verses, a compelling quote,
and a prayer.
Your ad appears in each email
during a one-week period. Highly
effective for book publishers.

Weekly Wrap

15,000 subscribers.
Weekly summary of the top
10 news stories from a justice
perspective.

She Shall Prophesy

9,000 subscribers.
Bimonthly update on Sojourners’
women and girls campaigns and
action alerts.

To Cultivate and Keep

900 subscribers.
Bimonthly update on Sojourners’
climate justice campaigns and
action alerts.

BANNER AD
SLOT 1

BANNER AD
SLOT 2

Welcoming the Stranger 16,000 subscribers.
Bimonthly update on Sojourners’
immigration campaigns and
action alerts.

Inscribed

“The best way
to begin the day
is by reading
Sojourners’
daily meditation:
Verse & Voice.”

NEW!
Monthly recap of arts and culture
content.

TEXT LINKS

— Cheryl Hockaday
Sojourners reader

sojo.net/advertise
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D I G I TA L A DV E RT I S I N G : P R E M I U M O P T I O N S

DEDICATED EMAIL BLASTS
With Sojourners’ dedicated email blasts, you can reach up to 100,000 of our email subscribers for
better and deeper engagement with our audience.

OUR READERS TAKE ACTION!
Dedicated email blast performance in 2018 and 2019:

Advocacy

Education

Events

Publishing

20%

8%

Open

CTR

21%

4%

Open

CTR

23%

6%

Open

CTR

19%

6%

Open

CTR

Email Blast

SPONSORED CONTENT ONLINE
With our newest form of native advertising, Sojourners will publish an article written by your
organization. This is a chance for your brand to join the Sojourners legacy, with content
remaining on sojo.net permanently.
Your article will be featured on our homepage and promoted through our own digital
advertising channels.

Online Article

sojo.net/advertise
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D I G I TA L A DV E RT I S I N G R AT E S

EMAIL NEWSLETTERS
Newsletter

Item

1X Rate

				

SOJOMAIL

VERSE
& VOICE

WEEKLY
WRAP

		

3X Rate

6X Rate

Ad Size

Subscribers

Open Rate

Publication Days

198,000

16%

Every Thursday

37,000

30%

Daily M-F

15,000

21%

Every Friday

(10% discount) (15% discount)

Slot 1

$550

$495

$468

300x250

Slot 2

$480

$432

$408

300x250

Text Link

$150

$135

$128

50 words

Slot 1 or 2

$550

$495

$468

300x250

Text Link

$150

$135

$128

50 words

Slot 1 or 2

$75

$68

$64

300x250

Text Link

$45

$41

$38

50 words

WEBSITE BANNERS
Ad Location

CPM

30,000

50,000

100,000

Ad Size

Premium Slot 1

$12

$360

$600

$1,200

300x250

Run of Site (Slot 2-4)

$10

$300

$500

$1,000

300x250

Geographic Targeting

$20

$600

$1,000

$2,000

(Any Size or Positioning)

Leaderboard

Homepage and Special Sections

$15
$450
$750
$1,500
728x90
				
320x50

Mobile Adhesion Banners
$20
$600
$1,000
$2,000
728x90
Smartphone & Tablet					
320x50
Pricing is based on cost per thousand impressions (CPM), with a 30,000 minimum.

sojo.net/advertise
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DEDICATED
EMAIL BLASTS
Rate

CPM

30,000 50,000 100,000

Email Blast

$75

$2,250

$3,750

$7,500

Email Blast
With Targeting

$85

$2,550

$4,250

$8,500

Pricing for email blasts is based on the nubmer of emails sent
(CPM). Minimum send is 30,000, maximum is 100,000.

SPONSORED
CONTENT
Sponsored posts, including a feature on our homepage.
Prices start at $2,000.
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A D S P EC I F I CAT I O N S

PRINT

DIGITAL

Size

The digital file must be 100% of the display ad
size. For full-page ads, add .25” bleed to each side
of magazine trim size.

File Type

Required: A TIFF or PDF/X-1A file.
We do not accept: film negatives, low-resolution
files, Photoshop files, InDesign files, Word
documents, or desktop publishing files.

Images and Fonts

Image resolution should be 266 dpi or above. All
fonts must be embedded in the PDF file. All ads
with a white or light-colored background should
have a thin, dark-colored border.

Colors

All ads are four-color. All colors must be specified
as standard four-color process (CMYK). (NonCMYK files do not print correctly and will not be
accepted.)

Banner Ad Size

Slot 1 and Run of Site banners are 300x250
pixels.
Mobile Adhesion Banners require two sizes,
728x90 pixels and 320x50 pixels.
Leaderboard Banners are 728x90 pixels.
Maximum file size: 100kb

Text Links

These are the materials to send:
1. Headline: 40 characters maximum including
spaces
2. Link for Headline (URL)
3. Description: 50 words maximum, no hyperlinks
or all caps
To submit use the webform at sojo.net/textlinks.

2-Page Spread

16.375” x 10.875” + .25” on outside for bleeds

File Type

Send image as a JPG or GIF file. We accept
animated GIF files for web only. No audio.

Images and Fonts

Image resolution should be 72 dpi or above.
All fonts must be embedded in the file. All ads
with a white or light-colored background should
have a thin, dark-colored border

Full Page
8” x 10.875” Trim
(+.25” Bleed)

1/2 Page
Vertical
3.5625” x 9.42”

1/2 Page
Horizontal
7” x 4.61”

1/3 Page
Vertical
1.966” x 9.42”

1/4 Page
3.5625” x 4.61”

1/6 Page
Vertical
1.966” x 4.61”

Email all ad materials and any
questions about submitting ads
to the advertising assistant at
advertising@sojo.net.

URL

Always send a specific website URL that your
ad will be linked to. Tracking URLs or tags are
optional:
• IAS/DV tags—yes
• OCR/VCE tags—no
• HTML5 creative/tags—3rd party only

Dedicated Email Blasts

These are the materials to send:
1. Subject line of email
2. Body copy content can take two forms:
i. You build it: Send us a complete HTML
file with text and graphics. Note that all
graphics must be loaded onto your server
and cannot exceed a width of 600 pixels.
ii. We build it: Send text and one or two
larger graphics; maximum width of 600
pixels, no height restriction.
3. Text-only document, used for the plain-text
version of the email
4. Email addresses that should receive test
messages

Sponsored Content

These are the materials to send:
1. A fully proofed and edited article, including
applicable links and headline.
2. An image that is associated with the article.
Our preferred size for the image is 480X320.
3. A logo for the sponsor of the content. This
must be a transparent PNG.
4. Information about the author: name, a short
bio (maximum of 25 words), and a headshot.

Please note that Sojourners’ advertising team does not offer any design services.

sojo.net/advertise
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TERMS & CONDITIONS

Sojourners accepts advertising that is: (a) deemed valuable and inoffensive to
our readers, (b) not inconsistent with the publications’ objectives and editorial
convictions, and (c) not incompatible with Sojourners’ vision and mission.

GENERAL

CONTRACTS

1. All ads are subject to review and approval by Sojourners’ director of
advertising sales, director of advocacy, editorial staff, and/or executive
management.
2. Sojourners may accept or reject advertising at its sole discretion at any
time with full reimbursement being made and/or request that changes are
made to the advertising copy or pictures/illustrations. Furthermore, the
publisher shall not be liable for any costs or damages if for any reason it
fails to publish an advertisement.
3. Sojourners does not guarantee, warrant, or endorse any product, program,
or service advertised, unless otherwise indicated.
4. It is the sole responsibility of the advertiser to comply with all legal
requirements relating to the marketing and sale of products or services
advertised.
5. The agency and/or advertisers represent that they are authorized to publish the entire contents and subject matter represented in the ad provided.
6. In consideration of Sojourners’ acceptance of such advertisements, the
agency and/or advertiser will indemnify and hold Sojourners harmless
from and against any loss or expense resulting from claims and suits
based in the contents or subject matter of such advertisements.

1. All cancellations or changes of an ad run date will incur a $100 fee per ad
insertion.
2. Cancellations must be submitted in writing and are not accepted after the
materials deadline.
3. Advertising contracts must be fulfilled within one year from the first insertion. Frequency discounts are not retroactive or transferable.
4. If a contracted advertiser does not complete a contracted frequency
schedule, insertions that have been published at the contract rate will be
recalculated at the frequency rate that has been earned, and the difference will be billed to the advertiser.

sojo.net/advertise

PAYMENT
1. Full payment is due within 30 days of a signed contract.
2. In the event of nonpayment, Sojourners reserves the right to hold the
advertiser and/or its advertising agency jointly and severally liable for
payment due to Sojourners.
After signing a contract, Sojourners’ advertising representative will send the
advertiser an invoice. Invoices may be paid by check or credit card.
If paying by check, it should be made payable to Sojourners and mailed to:
SOJOURNERS, ATTN: Advertising Department, P.O. Box 70730, Washington,
DC 20024-9997
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